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10 ways to market your book widgets:

Tips for using your iPublishWidgets

GOing the extra mlle o It e.nables content samples of your book in the form of
preview pages
Wlth Wldgets * It helps boost sales with the addition of rich-media, which includes
author interviews and videos
* It increases visibility by being available where your readers are
and giving you reader insight .

Two of the biggest influencers in making a buy decision on
books are other readers’ recommendations / opinions and
book previews. This alone is one of the major deciding factors
to ensure easy availability of the books to your target
audience.

All roads lead to the The statistics is evident proof. The number of people searching to

. know more about books and e-books has doubled in the last four
ta I‘get aUdlence years according to Google trends. The prospective audience base
is tremendous.

If you look at the number of active users of social networking sites,
MySpace alone has some 110 million active users worldwide and
Facebook has a little more than 66 million. Leading publisher
Harper Collins launched the Browse Inside program in 2006,
becoming one of the first publishers to do so.

F— ™~ There was an increase of print sales by 30% and 250% for specific
| titles once the Browse Inside functionality was introduced. Similarly
within five days of introducing the Search Inside program on their
site, Amazon reported a 9% increase of print sales across 120,000
titles, a record feat.
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Given the fact that there are several social networking sites
such as Facebook, LinkedIn, Twitter, and StumbleUpon among
many others, the audience base has only grown larger

and larger.
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